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B logging has become one of the most impor-
tant online channels for businesses because it 
can present your organization as an industry  

authority for customers and prospects, while sup-
porting other critical functions such as search engine 
optimization and social media marketing.

According to HubSpot’s 2012 “State of Inbound 
Marketing” report, 57% of surveyed companies ac-
quire new customers from their blog; and there was 
a strong, direct correlation between publishing fre-
quency and customer acquisition -- which means 
that the more often you publish new, interesting, and 
targeted content, the more likely you are to attract 
new customers from your blog.

Blogging is naturally great for SEO, and opens the 
door for a tremendous lift in search traffic. Blogging 
also provides a constant flow of content to fuel your 
Twitter stream, Facebook page, and company news-
letter. With the ability to drive targeted traffic from all 
of these channels, it’s no surprise that blogging can 
help your business acquire new customers.

The big problem with blogging, though, is that it’s 
hard -- not physically straining or technically complex 

-- but it’s hard to write on a schedule, and stay 
committed to your blog for an extended period of 
time. It’s difficult to find interesting and relevant 
topic ideas on daily basis. It’s time-consuming to 
research, write, edit, optimize, and then promote 
new blog content. And it can be frustrating to pour 
your heart and soul into a platform that may get 
very few readers at first.

But that’s exactly why there’s still strong opportuni-
ty for businesses willing to embrace the challenge. 
Only those businesses willing to commit the 
necessary time, effort, and resources will ultimately 
build a successful blog that attracts new customers 
or achieves other tangible business results.

As long as you’re willing to make that commitment, 
we hope this 12-step guide will help kickstart your 
business’ blogging journey, and help you get a leg 
up on your competitors, whether they’re blogging 
already or not.

Let’s get started...
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Keep in mind that you shouldn’t shamelessly promote the pa-
per in every post, or be intrusive about it. But there are many 
ways to send readers to specific landing pages without being 
repetitive, through design decisions and strategic internal linking. 

We’ll discuss some of the metrics we typically track for 
our client blogs in step 12. Tracking appropriate metrics 
provides information you can use to refine the goals 
and direction of your blog moving forward.

steP 1: Blog Strategy & Planning

What do You Hope to Accomplish with Your blog? 

> Develop a community around your brand or key topics.
> Grow sales and attract prospects.
> Increase subscriptions, signups, downloads, 
  or other conversions. 
> Become a thought leader.
> Boost website traffic.
> Generate media coverage.
> Increase brand awareness and visibility.
> Grow your email list, Facebook fans, or Twitter followers.
> Dominate search rankings around key topics. 

Before you start plugging away on your very first 
post, it’s crucial to develop a plan of attack for your 
blog. Like any successful marketing initiative -- 

online or off -- creating a successful blog requires a clear 
understanding of your target market, their needs and 
their interests, a sound strategy and plan in place prior to 
launch, and an alignment with your brand’s identity and 
ongoing marketing efforts.

IdentIfy Goals & defIne success

The goals for your blog should be aligned with the bigger-picture 
goals of your organization or campaign. Your blog won’t exist in 
isolation. It’s just one aspect of the online marketing mix (albeit 
an important one), and its success is tied to the overall success 
of other efforts. 

Once your goals are established, make sure your blog is set up 
so you can achieve them, and that your content is aligned with 
those goals. For example, if you want to increase signups for 
your company’s new white paper, make sure there is a clear 
signup form in the appropriate place on your blog, and that 
you’re referencing (and linking to) a landing page for your white 
paper within blog posts. 

http://www.facebook.com/sharer/sharer.php?u=http://sixestate.com/business-blogging-guide/
https://plus.google.com/share?url=http://sixestate.com/business-blogging-guide/
http://twitter.com/intent/tweet?text=Free%20guide%20by%20@SixEstate:%2012%20Steps%20to%20Business%20Blogging%20Success.%20Check%20it%20out:%20http://bit.ly/H3oUHK
mailto:mailto:info%40sixestate.com?subject=


2

©  2012 SixEstate Communications LLC.  get in touch. 

documents that specify such things as target keywords 
(see step 3) and target audiences. We also refer back to this 
information when we create tracking reports (see step 12) 
to measure progress.

develop an edItorIal calendar 

An editorial calendar will help you stay organized, and pub-
lishing on a schedule. It can be as basic or elaborate as you 
think is necessary based on the size of your team, publish-
ing frequency, corporate guidelines, and any other consider-
ations you may have.

If you have a team of writers, you might want to assign each 
writer a day of the week to publish, or a specific topic to cov-
er. You might want to have a day of the week to a particular 
type of post, like news roundups, interviews, how-to’s, etc.

Even if you don’t want to create a formal schedule, having a 
basic outline of what topics to cover or what days to publish 
will at the very least keep you motivated to write.

steP 1: Blog Strategy & Planning

Know your audIence

Who are you trying to reach with your blog? Existing cus-
tomers? Prospective clients? The media? Most likely, it’s a 
combination of all these people and more. It’s your job to 
make your company’s blog appealing to all of your audi-
ences. Some of your content should have broad appeal, and 
some should be targeted toward specific audiences.

You likely already know who your customers, partners, and 
competitors are, as well as who the top media influencers 
and experts are in your niche. Assuming you already have a 
solid foundation of knowledge about your target audiences, 
understanding some basic information about your audienc-
es’ online habits, preferences, and search patterns can be 
immensely helpful for creating targeted content. 

We gather information like this, and put it into project 

Here Are a Few Questions You should try to Answer:

> What are the most popular search terms related to your industry or niche?
> What search terms are currently driving the most traffic to 
   your website?
> What social networks and other websites drive the most traffic 
   to your website?
> What audiences are represented in your newsletter or mailing list?

“Understanding some basic information about 
your audiences’ online habits, preferences, 
and search patterns can be immensely helpful 
for creating targeted content.“
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steP 2: Blog Setup & Essential Features

there are hundreds of blogging platforms and 
content management systems (CMS) available. 
You can evaluate an array of different options 

to see what you like best, or you can save yourself a 
lot of time and just install WordPress 
(www.WordPress.org). 

Unless your organization has its own CMS, or there are se-
curity reasons that prevent you from using it, WordPress is 
a fantastic platform for blogging. It’s free to install, easy to 
manage, easy to customize, and there are thousands of pl-
ugins, both free and premium, that can help with everything 
from social sharing to tracking to SEO.

where should the BloG lIve?

Your blog can be hosted at one of four locations:

1) WordPress.com or another free blogging platform 
     like Blogger or Tumblr -- blogname.wordpress.com

2) Your primary domain -- company.com/blog

3) A subdomain -- blog.company.com

4) A new domain -- newcompanyblog.com

The first option is completely free. You don’t even need to 
pay for Web hosting. For personal use, this can be helpful, 
but it’s not the best option for businesses because capa-
bilities and features are rather limited. For example, with a 
WoodPress.com blog you can’t install plugins, and setting up 
Google Analytics tracking is a pain. Additionally, WordPress.
com will insert ads into your blog unless you buy an ad-free 
option -- which can cost just as much as self-hosting the blog.

There are certain instances when each of the other options 
would make sense. From an SEO standpoint, it’s generally 
best to host the blog on your company’s primary domain. 
This way it boosts the amount of content -- ideally high-
quality, targeted content -- on your main site, and any social 
shares and links your blog attracts directly benefit your main 
site. (Subdomains are considered independent domains as 
far as search engines are concerned.) There may very well 
be strong branding or marketing reasons to establish a new 
domain for your blog. 

“From an SEO standpoint, it’s generally 
best to host the blog on your company’s 
primary domain.”
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steP 2: Blog Setup & Essential Features

You should always do what’s in the best interest of your overall 
brand objectives. Just keep in mind that with a new domain or 
a subdomain, you’re essentially starting from a blank slate -- a 
blog with no authority as far as search engines are concerned. 

orGanIzInG content wIth cateGorIes…
and MayBe taGs

It’s important to organize your blog content into categories. At 
SixEstate, we like to establish a list of categories in advance 
based on the overall direction of the blog we’re launching. This 
helps us avoid category mayhem -- i.e., when new categories 
are created every time a post touches on a topic that doesn’t have 
its own category already. A blog with 40 categories, many of which 
have only one or two posts, looks sloppy and unfocused.

Category selection should also be aligned with your SEO strat-
egy. Since each category will have its own page, strategic cat-
egory use provides an opportunity to optimize pages that are 
naturally content-rich for terms you’d like to rank for.

Tags are another way to organize your blog into more specific 
or narrow groups of posts than categories. My philosophy on 
tags is either to be very judicious when you create tags, or simply 
avoid using tags altogether. If you have descriptive categories, and a 
search box that returns good results, it’s okay to avoid the effort and 
attention needed to maintain tags.

If you do use tags, you want to make sure not to duplicate 

essential Features for Your blog

Regardless of what blogging platform you’re using, or where 
your blog is hosted, the following features are essential 
for any blog:

> Google Analytics (or a different tracking program).
> Social sharing buttons on individual posts.
> Links or buttons to your social profiles prominently displayed.
> A valid RSS feed.
> A search box.
> An author byline on individual posts. If you have multiple authors,
  you should consider having an author bio box at the end 
  of each post.

the same concepts -- like creating separate tags for “SEO” and 
“Search Engine Optimization.” You also want to make sure 
you’re not creating unnecessarily specific tags that your readers 
won’t care about.

Tag pages are often a source of thin or duplicate content, so 
it’s a good idea to keep your tag pages out of Google’s index 
altogether. If you’re using WordPress, the All in One SEO Pack 
and WordPress SEO plugins allow you to exclude tag pages 
from Google’s index.

Keep your blog focused on the topics, issues, and subjects that are 
important to your audiences, and organize your blog into logical 
categories that will help readers navigate your blog easily.
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steP 3: Keyword & Topic Research

Keyword research is the crucial first step of any suc-
cessful SEO or search marketing initiative. Determin-
ing what keywords have the potential to drive the 

most qualified traffic to your blog will help guide the direc-
tion of your content to attract interested and engaged read-
ers from search engines. So how do you find worthwhile 
keywords to target?

GooGle Keyword tool

This free tool by Google will let you see the average 
monthly search volume of a particular keyword or keyword 
phrase on Google, as well as how competitive that particular 
keyword is, based on Google AdWords data. In addition, the 
tool will suggest related search terms to consider.

Keep in mind that you should be looking to pursue the 
best keyword opportunities, not necessarily those with the 
highest search volume. You’re looking for terms that receive 
an acceptable number of searches, with an acceptable level 
of competition.

You’re also looking for multi-word phrases -- known as long-
tail phrases -- that individual blog posts have the potential to 
rank for. This is where those additional related terms come 

in handy. If you can find a four-word query that has decent 
search volume and low competition, you have a realistic 
chance to rank a specific blog post for that term, if you’re 
smart with your keyword use. I’ll discuss how to strategically 
optimize your blog posts in the next section.

Don’t get caught up in the search volume numbers that the 
tool displays. They’re helpful for determining which terms get 
more searches, but the actual numbers aren’t accurate.

“Determining what keywords have the potential 
to drive the most qualified traffic to your blog 
will help guide the direction of your content to 
attract interested and engaged readers from 
search engines.“

Google Keyword Tool. The brackets indicate that the search volume 
numbers are for exact match, as opposed to broad match keywords.
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steP 3: Keyword & Topic Research

For a quick rundown on how to use Google’s Keyword Tool, 
check out this post at SEO.com.

uBersuGGest

Ubersuggest.org is another helpful tool that allows you to 
see what search terms will appear via Google Suggest for a 
specific query.

Type a keyword phrase into Ubersuggest, and you’ll see a list 
of suggestions from Google and other keyword suggestion 
services. Then, plug any of those terms that are relevant into 
the Google Keyword Tool to get data on search volume and 
competition.

GooGle Alerts

Set up Google Alerts for some of your most important key-
words and topics. Set your preferences to receive “Every-
thing” results, so that you’ll be sent Web, News, Blog, and 
Video results for each term. You can monitor Google Alert 
emails once/day, once/week, or in real-time to find topic 
ideas and potential sources of information to reference in 
your content.

rss Feeds

Set up an RSS feed reader that includes the top blogs in your 
niche. Reading these blogs as often as possible will help you 
find great ideas for your own content. You can use one of 
hundreds of tools available. I use Google Reader for the 
Web and Pulse for my iPad and smartphone.

GooGle News & BloG seArch

Search Google News to find breaking news and hot topics. Check 
Google Blog Search to find recent blog posts on the top stories.

topIc research

Beyond keyword research, you’ll also need to research inter-
esting topics to blog about. Finding material to write about 
is heavily reliant on your expertise and experience in your 
industry or niche, but here are a few tools and tactics that 
can help:
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steP 3: Keyword & Topic Research

twitter

Follow industry influencers and other bloggers on Twitter. To 
help stay organized, you can create Twitter lists to segment 
these influencers.

Get sociAl!

Don’t stop at Twitter. You should be connecting with industry 
influencers and bloggers on any social networks, forums, and 
online communities where they have a presence. These are 
excellent sources of ideas for content, but don’t forget to con-
tribute too! The value here goes way beyond just discovering 
content ideas.

Your competitors

Sign up for your competitors’ newsletters, read their blogs, 
follow them on social networks, check out their company 
newsroom, and the list goes on. If your competitors are cre-
ating content of any kind, you should know about it. What 
topics are they — and aren’t they — talking about? What topics 
are receiving the most comments and engagement?

create a Keyword-content outlIne

Once you’ve identified topics, primary keywords, and long-
tail keywords worth pursuing, use that information to help 
plan future blog content. It's helpful to create a spreadsheet 
that aligns target keywords and long-tail keywords with po-
tential blog post headlines. As I’ll explain in the following 
section, page titles are the most important on-page SEO fac-
tor, so this is a great strategy for planning content based on 
keywords.
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steP 4: Blog Post Optimization

once you’ve determined what content you want 
to produce for different keywords, it’s time to ex-
plore where you should be incorporating those 

keywords within your content to help you rank for those 
terms, and drive traffic to your blog from search engines.

If optimized properly, individual blog posts have the potential 
to rank on page one for long-tail phrases used in post titles 
and throughout the content. The following points are im-
portant no matter what type of content you’re optimizing -- 
homepage, product page, new blog post, etc. I’m going to use 
the example of a new blog post to illustrate these concepts.

tItle taG/post headlIne

The single most important on-site SEO factor is the title 
tag. If you want a blog post to rank for a specific keyword 
phrase, that phrase should be in the title tag. Just don’t 
force it. As long as your post is highly relevant to your target 
keyword phrase, including it in the title tag of that post is 
natural -- and helpful to your readers and search engines.

What happens if you have a great idea for a catchy post 
headline that doesn’t include your target keyword phrase?

Content management systems will often allow you to add a 
title tag that’s different than the blog post headline or page 
title that’s visible to site visitors. This is particularly easy with 
WordPress. Certain premium themes, like Genesis and The-
sis, have this function built in. You can also download one of 
many SEO plugins that let you easily adjust the meta data, 
including the title tags, for all of your posts and pages. This 
allows you to craft a catchy headline that may be more at-
tractive to readers, while including a different title tag that’s 
more clear and direct for search engines.

Keep in mind though that title tags are not just for search 
engine spiders. They’re also for searchers. If your blog post 
ranks for a particular query, search engines will usually display 
the title tag in the search result snippet. If the title tag sounds 
spammy, or uses your keywords in a way that’s forced or un-
natural, no one is going to click on your result in the SERPs

“The single most important on-page SEO 
factor is the title tag. If you want a blog post to 
rank for a specific keyword phrase, that phrase 
should be in the title tag.”
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post content & Keyword densIty

Integrating your target keywords within the text of a blog 
post can also have an impact on rankings. However, there’s  
a very fine line between acceptable use, and unacceptable 
overuse, of keywords. So what’s the correct keyword den-
sity? Once every hundred words? Once every paragraph? 
Three times on the page?

These are all inherently wrong because they indicate a 
flawed thought process: Thinking about keyword density 
means you’re not thinking about your audience.

Never get caught up in how many times you’ve used your 
exact keyword phrases. If your keywords are relevant and 
aligned with that page’s content, as they should be, then 
they will naturally fall into place. Just write naturally. If you 
want, you can go back as you edit, and look for opportuni-
ties to adjust the wording to incorporate target keywords -- 

steP 4: Blog Post Optimization

(search engine results pages).

It’s ideal to craft a headline that’s attractive and entic-
ing to readers, but that’s also optimized well enough to 
serve as an effective title tag. 

descrIptIon Meta taG

Description meta tags may not impact rankings anymore, but 
that doesn’t mean they’re not important. Description meta 
tags are what search engines typically (but don’t always) dis-
play in your post’s search results snippet under the title tag.

Your description meta tag is your 160-character pitch to en-
tice a searcher to click on your blog post instead of the re-
sults above or below it in the SERPs. Using keywords in your 
meta description can be a smart move because it can make   
your post look more attractive to click on. The key is to con-
vey precisely what searchers can expect to find if they do 
click on your post.

url sluGs

It’s also a good idea to include keywords in the URL slug of a 
new post you’re creating. Including keywords in a URL slug can 
help your page stand out in the SERPs, and provide another 
signal to searchers and search engines of what the post is about. 
URL slugs should also be kept short for easy readability. Long 
URL slugs will look awkward at best, or spammy at worst. 

Search engines will typically highlight the words and phrases in your 
snippet that match a searcher’s query.
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steP 4: Blog Post Optimization

just as long as you don’t sacrifice the quality of your con-
tent to do it. Google is also sophisticated enough to recog-
nize variations of phrases and synonyms, so there’s really no 
need to force anything.

IMaGes

If you’re including graphics within your blog post, there are 
four places where you can include your target keywords: The 
file name (file-name.jpg), the image title, the image alt tag, 
and the caption.

File name, title, and alt tag should always be utilized. Cap-
tions, however, should be used only if they add value for the 
reader, such as identifying individuals in a group photo.

Your goal is to help search engines determine what your 

page is about -- without appearing spammy. Please don’t go 
keyword-crazy with your images, or anywhere else for that 
matter. If all of your images have the same exact keywords 
in their file names and alt tags that could potentially send a 
spam signal to Google.

For more information on image optimization, check out this 
article by Michael Grey at WebProNews.

Think about integrating keywords across all these areas as a 
way to add value by being descriptive and relevant — not as 
a way to manipulate search rankings.

“If your keywords are relevant and aligned with 
that page’s content, as they should be, then they 
will naturally fall into place. Just write naturally.”

The All in One SEO Pack plugin for WordPress allows you to adjust the 
title tag, description meta tag, and keywords meta tag on pages and blog 
posts. Since the keywords meta tag is no longer a ranking factor, you can 

leave that blank.
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steP 5: Blog Homepage Optimization

your main blog page can be one of the most power-
ful, rank-worthy pages across your entire site, if it’s 
optimized properly. So often, however, blogs neglect 

basic meta data best practices on the main blog page.

Just because you want your blog labeled as “Blog” in your 
navigation menu on your website, doesn’t mean the title tag 
should be “Blog.” Giving your blog a title tag like “niche + blog” 
or “target keyword + blog” can help you rank for that term. It will 
also provide a much more enticing snippet in the SERPs.

The SEOmoz Blog, for example, with a title tag that includes 
the term “SEO Blog” ranks #1 for that term in Google.

Obviously, it takes more than just a keyword-rich title tag to 
rank for a competitive keyword phrase like “SEO blog.” But 
without the keyword in the title tag, you will have a tough 
time ever ranking for that term. And remember, it’s not only 
about rankings. You want your title tag to be appealing to 
searchers, not just robots.

The same holds true for the description meta tag. Make 
sure you have an accurate and compelling description 
meta tag for your main blog page, so that it looks appeal-
ing in the SERPs.

“You want your main blog page’s title tag to be 
appealing to searchers, not just robots.”
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steP 6: Internal Linking

Internal linking, also known as cross-linking, from a 
new blog post to previous blog posts and other pages 
across your site is an extremely important practice. Ev-

ery new blog post should internally link to relevant content 
across your site and blog. Here’s why:

exposInG readers to More content

Internal links allow you to share past content with current 
readers. If someone is enjoying one of your blog posts, link-
ing from that post to other relevant content is a great way 
to keep that person on your blog longer by sharing other 
content that he or she may find interesting.

referencInG your BusIness, products 
& servIces

You should be linking from the blog to your most impor-
tant product or service pages, or other informational pages. 
While your blog is not a platform for blatant self-promotion, 
it’s certainly acceptable to reference your core capabilities 
from the blog, and internally link to more information.

BoostInG seo

Internal linking also serves a crucial SEO function. 

The clickable text of a link is known as “anchor text.” 
Anchor text can be a very important signal to search 
engines of what that linked page is about. One of the 
most crucial ways to keyword-optimize your content is 
through the anchor text of internal links from one page 
on your site to another. When you use keyword-rich an-
chor text in your internal links, you’re telling search en-
gines what those pages are about and what terms those 
pages should rank for.

don’t Abuse internal linking!

Excessive internal linking is a strong spam signal to search 
engines, so follow these basic rules:

> Make sure your internal links are relevant to the post you’re
  publishing.
> Don’t link to the same content more than once within any
  blog post, unless it’s a long post, or there are legitimate call-
  to-action purposes for doing so.
> Vary the content you link to internally. Don’t just link to the
  same few pages over and over.
> Use descriptive anchor text for your internal links, but don’t
  over-optimize to the point of looking spammy.
> Don’t link exclusively to your own content.Share the link love
   by linking to external sources, as well.
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steP 7: Linking Out

linking out to relevant content you cite or quote on your 
blog is a great way to increase your visibility, while also 
boosting your credibility and authority as a resource. 

At SixEstate, citing and linking out to relevant sources is a fun-
damental part of our Newsblogging service. Quite simply, 
linking out is just smart marketing. 

Rand Fishkin, CEO of SEOmoz, explains the  value of linking 
out in an excellent blog post:

“Linking out is a direct line to earning links, 
social mentions, friendly emails and 
new relationships with those you reference. 
In its early days, this tactic was one of the 
best ways we earned recognition and 
traffic with the SEOmoz blog and the 
power continues to this day.”

There’s no quicker way to grow the authority of your blog 
than by citing or referencing industry influencers, and adding 
your own commentary into the mix. Your readers will appre-
ciate the additional information and perspective that it brings 
to your content.

Linking out can also help your blog get on the radar of the 
influencers you’re citing. Most bloggers, journalists and web-
masters will know when they receive a link or a social men-
tion. If you link out and reference others, there’s a good 
chance you’ll get some links and social shares in return.

An excerpt from a blog post at SixEstate.com. Links to the Encyclopedia 
Britannica blog, The Atlantic, The New Yorker, and the Chicago Tribune 
are circled. We try to link out to multiple high-quality news sources from 

every blog post we publish.
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steP 8: Using Your Blog To Build Links

Great blog content will naturally attract quality in-
bound links over time. One of your goals with every 
new post you publish should be to create some-

thing so appealing that readers can’t help but share it on 
Twitter, Facebook, Google +, or with a link from their own 
site or blog.

Earning high-quality links is one of the most important parts 
of the SEO equation, and can directly impact your blog’s abil-
ity to rank in search engines. In addition to linking out, which 
we discussed in the previous section, here are a few more 
ways you can use your blog content to attract natural, high-
quality, relevant inbound links.

InvIte Guest BloGGers

The typical approach to guest blogging is to go out and try to 
publish a post you’ve written on a popular blog in your niche. 
Here’s another approach: Try inviting bloggers and experts 
-- ideally with significant followings of their own -- to write a 
guest post for your blog. Just as you’d promote your own con-
tent, they’re going to promote the guest post they write for you 
across their network. They’ll link to it from their own sites and 
blogs, and share it with their followers attracting likes, tweets, 
and additional links resulting from the extra exposure.

Amanda Record at ThunderSEO offers some great advice 
on how to launch a guest blogging invitation program.

create a teaM BloG

An extension of the strategy above is to create a team blog, 
with regular contributors publishing content, sharing it with 
their networks, and linking to the blog from content they pub-
lish elsewhere.

conduct IntervIews

Most companies have a media page, or will promote media cov-
erage and interviews via their company blog. If you can get an 
industry expert to participate in an interview on your blog, you’ll 
likely receive some great links from that person’s company web-
site, personal blog, as well as shares across his or her network. 

“Earning high-quality links is one of the most 
important parts of the SEO equation, and can 
directly impact your blog’s ability to rank in 
search engines.”
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steP 8: Using Your Blog To Build Links

Your post will also become a source for other outlets looking 
to cover that person or company, and could be quoted or 
linked to dozens of times. 

outreach & proMotIon

In addition to standard social promotion for blog posts -- 
like tweeting new content, and sharing it on Facebook or 
Google+ -- try reaching out with a personal email or DM on 
Twitter to select people who you know will be interested.

A good candidate, for example, would be someone you’ve 
just cited or quoted in a post. They might notice this on their 
own, but why not shoot over a quick note while the post is 
still fresh? This can also be a nice “in” to request an interview.

“If you can get an industry expert to participate 
in an interview on your blog, you’ll likely receive 
some great links from that person’s company 
website, personal blog, as well as shares across 
his or her network.“

Zemanta: A Powerful link building tool

Zemanta is a fantastic link building service, if you have the 
budget for it. Zemanta is a content-recommendation engine for 
around 100,000 bloggers. Whenever a blogger in their network is 
working on a new blog post, he or she will see a list of related con-
tent recommendations — which are links to content by Zemanta 
clients — and will have the option to include a link to any of the 
recommended articles and blog posts within their post. Since we 
are a client of Zemanta’s, our content receives dozens of quality 
links every month from bloggers covering similar topics.

But don’t expect to earn any links from Zemanta unless you’re 
publishing worthwhile content that bloggers want to link to.
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The most fundamental step in building a loyal audience of 
readers is to produce awesome content. Assuming you’re 
willing to make a firm commitment to quality content, the 
following tactics will help you grow your audience.

BloG coMMentInG

Even if you don’t have a blog of your own, it’s a great idea 
to follow important blogs in your niche so that you can stay 
informed about the latest trends and developments that 
relate to your business. Once you start your blog, though, 
developing relationships with other bloggers in your industry 
is crucial to your success. Leaving thoughtful comments will 
definitely get you on the radar of influential bloggers. 

Here Are a Few tips for better blog commenting:

> Be one of the first commenters so that you stand out from the
   clutter, and your comment is more likely to get a direct response
   or spark a discussion.
> Include your blog’s URL in the comment form, if allowed.
> Use your real name, as opposed to your company name, or a
   spammy, keyword-rich phrase.
> Comment on a wide range of blogs. Make commenting a habit.

steP 9: Audience Building

success is not about attracting the biggest audience; it’s 
about attracting the most targeted, interested, and en-
gaged audience. This is where big brands have a huge 

advantage over startups and small businesses. Big brands 
may have a significant audience of fans and followers across 
their social networks, and/or a large number of customers, 
partners, and prospects subscribed to their mailing list -- even 
before they start blogging. Having this network in place prior 
to launching your blog will make it easier to attract readers 
during those initial weeks or months while your blog gains 
traction.

Whether you already have an audience before you start your 
blog, or you have to grow an audience from scratch, you’ll 
never keep that audience unless you give them what they 
want -- valuable and relevant content, without the sales pitch.  

“You’ll never keep your audience unless you give 
them what they want -- valuable and relevant 
content without the sales pitch. The most funda-
mental step in building a loyal audience of read-
ers is to produce awesome content.”
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steP 9: Audience Building

You also want to actively engage commenters on your own 
blog. If someone takes the time to comment on your 
post, you should provide a thoughtful response to that 
comment. This simple act of engagement can turn a 
reader into a fan of your brand, or even a custom-
er. And isn’t that one of the main points of your blog 
in the first place? As Internet entrepreneur and blogger 
Neil Patel puts it: “In the end, your goal is to extend the 
conversation into a relationship.”

InvIte partIcIpatIon

It’s important to encourage readers to participate on your 
blog. That means engaging readers directly by asking 
them for their thoughts and comments, as well as making
sure that it’s easy for them to leave a comment and par-
ticipate in other ways. Here are a few suggestions:

eNd posts with A QuestioN

Concluding your blog posts with a question gives your 
readers the sense that you’re actually interested in what 
they have to say, and provides them with a bit of direction 
for their comments.

respoNd to commeNts

Responding to comments left on your blog extends the conver-
sation, and inspires more comments in the future because 
readers see that comments are likely to get a response. Make 
sure you’re responding to comments in a timely manner.

Be GrAcious

Thank your readers for being there. The more you express your 
appreciation for your audience, the more they will engage.

doN’t Force Your reAders to reGister

It’s extremely frustrating when someone wants to leave a 
comment, but is forced to register in order to do so. If you’re 
trying to encourage registrations or signups, that’s fine, but 
always allow readers to comment as a guest if they choose.

FAceBook commeNts

On a similar note, most people are logged into Facebook 
whenever they browse the Web. Installing Facebook comment-
ing on your blog will allow people to comment without having 
to fill out their name and email on the comment form, so it’s 
even easier than commenting through a standard comment 
form. Facebook comments also have the benefit of appearing 
on the commenter’s Facebook wall if the “Post to Facebook” 
box is checked.

> Become a regular commenter on at least a few blogs — that’s a
   surefire way to get those bloggers’ attention.
> Provide insightful and meaningful comments that have a chance to
   showcase your own expertise, and inspire others to respond.
   Don’t be lazy with a simple “thanks for a great post” comment.
> Personalize your comment by including the name of the blogger
   or journalist who wrote the piece.
> Humor helps. Be funny when you can.
> Be brief, yet thoughtful. Shorter comments are more likely to get
   a reaction than longer comments.
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steP 9: Audience Building

strateGIc optIMIzatIon

As covered in step 4, strategically optimizing your blog con-
tent around target keywords that your target audiences are 
searching for is one of the easiest ways to build an audi-
ence. No matter how visible or popular your company is 
across various social networks, search engines will always 
drive a significant portion of your traffic. If you’re going to 
take the time to write great content, it only takes a little 
more effort to make sure that content is aligned with a 
sound keyword strategy, and that each post is optimized 
properly. You don’t want to force keywords, but you should 
always be mindful of them. Long-tail search traffic will be a 
significant traffic driver and audience builder for your blog.

“You’ll never keep your audience unless you give 
them what they want -- valuable and relevant 
content without the sales pitch. The most funda-
mental step in building a loyal audience of read-
ers is to produce awesome content.”

Integrating Facebook commenting on your blog can help spark engagement, 
and make it as easy as possible for readers to comment.
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steP 10: Using Graphics & Other Media

Including images in blog posts will make your content 
more appealing. No matter how interesting your 
content is, a compelling image -- much like a com-

pelling headline -- can hook your audience before they 
even start reading.

where to fInd IMaGes

Blogs all across the Internet steal images for posts. Many 
of them get away with it, but blogging is time-consuming 
enough without copyright disputes. Thankfully, there are 
several good, free and low-cost sources for copyright-per-
missible images. Here are some of the places where we 
find images for SixEstate clients, as well as our own blog.

Flickr

Everyone knows Flickr is a great image site, but many of its 
users don’t allow their work to be reproduced. However, if 
you go into your search preferences, you can narrow your 
search to display only those images marked for commercial 
reuse and modification. As long as you credit the source, 
you’re good to go. While Flickr is quite useful, the quality of 
images that are free to use is often hit-or-miss.

everYstockphoto.com

This service searches a variety of stock photo sites, and gener-
ally, the quality of the images is more reliable than Flickr. 
Some of the image databases it searches are not free, but 
most of them are.

picFiNdr.com

This is another great source of images that searches a variety 
of free stock photo sites.

creAtive commoNs seArch

This isn’t an image site, it’s just an efficient way to search several 
different Creative Commons sources from one website. You can 
see the image and video results of your search with 10 different 
services, including Flickr, Google Images, and YouTube.

Even with millions of copyright-permissible images 
across all these free sources, your search can still come 
up short, especially if you’re looking for new images on a 
daily basis. That’s why at SixEstate we pay for stock-photo 
services, which give us access to consistently high-qual-
ity images on a very broad spectrum of topics. If you’re 
willing to foot the bill, it’s a great way to circumvent the 
limitations of free image sources.
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steP 10: Using Graphics & Other Media

Creative Commons Search at search.creativecommons.org. Checking the 
two boxes below the search f ield will limit results to only 

copyright-permissible images you are free to use and modify.

If stock photos aren’t in your budget, get creative! At Six-
Estate, we take requests from our writers for custom il-
lustrations. Even the simplest visual aids, like charts or 
graphs, can add a lot of value to your posts.

the seo value of IMaGes

We discussed how to optimize images in step 4. It’s also 
important to mention that the major search engines have 
been making substantial improvements to their image 
search capabilities. In Google, for example, in addition to its 
image search engine, image results will sometimes appear 
merged in its standard Web search, or Everything search. If 
you’re committed to using high-quality images in your blog 
posts, and optimizing them strategically, you could end up 
driving traffic to your blog from image search.
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steP 11: Sharing & Promoting Your Blog

don’t be shy when it comes to sharing and promot-
ing your blog -- it’s crucial to your success, espe-
cially in those early weeks or months when you’re 

trying to grow an audience from the ground up. Here are a 
few key ways to share your blog content.

personal outreach

Email or direct message on Twitter your friends, colleagues, 
customers, and other people in your network to let them 
know about your new blog, and any specific posts you think 
they’d be interested in. I’m not talking about mass emailing 
everyone in your address book, but rather, sending personal 
notes only when you think they will have a genuine interest 
in a piece of content on your blog.

socIal sharInG

Make sure that you have easy social sharing enabled on every 
single blog post -- not just on the blog sidebar. As soon as a 
new post is published, share it across your social networks 
and have others at your company do the same. Readers will 
be more inclined to share your content if they see that others 
have shared it already.

socIal BooKMarKInG

Build a presence on social bookmarking sites like Digg, Red-
dit, StumbleUpon, and Delicious, and make it a habit to share 
interesting content (that isn’t yours!) across these platforms 
a few times a week. You don’t need to submit every single 
blog post to these sites. Save these sites for when you publish 
something extra special on your blog, and try to get other us-
ers across these platforms to vote up that content.

your newsletter

If you have a company newsletter, use it to share highlights 
from your blog. As long as your blog content is interesting 
and non-promotional, your subscribers will appreciate that 

“As soon as a new post is published, share it 
across your social networks and have others 
at your company do the same. Readers will be 
more inclined to share your content if they see 
that others have shared it already.“
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steP 11: Sharing & Promoting Your Blog

your newsletter includes information beyond the corporate 
news, discount codes, and other standard company news-
letter content. One tactic we’ve found particularly successful 
for SixEstate client newsletters is to include an exclusive fea-
tured story, in addition to blog highlights. This is a piece that 
could fit on your blog, but instead is reserved exclusively for 
newsletter subscribers. Of course, you can always repurpose 
this piece as a blog post down the road.

your eMaIl sIGnature

Including a link to your blog or a link to your most recent 
post in your email signature could be a very powerful tool. 
And if you’re at larger organization, think about the effect 
this can have if it’s embraced by potentially dozens or even 
hundreds of employees.

Promoting your blog, especially in its early days, often comes 
down to pure hustling. You should be actively engaged in 
the community, constantly adding value, and trying to grow 

your network. You should focus on building connections 
and emphasize sharing the excellent content of others in 
your niche. It may seem counterintuitive, but your own 
content should account for a relatively small percentage 
of your social stream. The more you share the work of 
others, the more likeable and credible you become in 
your social niche, and, in turn, the more readers, social 
shares and links your content will attract.

“The more you share the work of others, the 
more likeable and credible you become in your 
social niche, and, in turn, the more readers, 
social shares and links your content will attract.“
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your site been growing since you launched the blog? 
Traffic to your website in general should naturally grow 
as you accumulate more and more content, and inter-
nally link from new content to important pages across 
your site. If your blog is on a different domain than your 
site (or a subdomain), you should track how much refer-
ral traffic is sent from your blog to your website.

search traffIc

As soon as you start publishing new content on your 
blog, you generate more pages indexed by search en-
gines, and more long-tail keyword phrases that you 
have a chance to rank for. Make sure you’re tracking 
how traffic from search engines is changing over time, 
as well as what specific keyword phrases are sending 

steP 12: Tracking Success

t racking is tedious and time-consuming. While 
you can develop templates and procedures to 
streamline the process as much as possible, 

there’s really no way around the fact that tracking takes 
time. Even though you may be inclined to skip this step 
to free up time for other tasks, don’t! 

Tracking is crucial because it will help convince man-
agement to buy into blogging as a long-term mar-
keting channel. It will also help you plan the direction 
of future content based on how your past content has 
performed. Depending on your goals, there will likely be 
an array of important metrics worth tracking in order to 
determine the success of your blog. Here are some of 
the things we track at SixEstate.

BloG traffIc

Has the number of total visits and unique visitors to your 
blog been growing since launch? Make sure you are 
tracking this on a consistent basis.

weBsIte traffIc

Has the number of total visits and unique visitors across 

“Tracking is crucial because it will help convince 
management to buy into blogging as a long-
term marketing channel. It will also help you 
plan the direction of future content based on 
how your past content has performed.“
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you the most traffic.

referral traffIc

Besides search engines, how else are visitors coming to 
your blog? If you’re present on social networks like Twit-
ter, Facebook, and Google+, which of these networks 
is sending you the most traffic? What types of content 
shared across these networks is sending you the most 
traffic? How much traffic is coming to the blog from your 
company newsletter and other outlets that share your 
blog content? If your blog is hosted on a separate domain 
than your main website, you should track how many visi-
tors your site is sending to your blog, and vice versa.

Most popular posts

Tracking what posts get the most views will help guide 
the direction of future content. Is a certain post style, au-
thor, or day of the week getting more traction?

ranK tracKInG

While rank tracking has lost a lot of its value due to per-
sonalized and blended search results, it’s still important 
to track rankings (as long as you’ve done your keyword 
research and have effectively aligned your content with 
appropriate keywords). 

Google Analytics graph displaying growth in search traff ic to a client 
Newsblog over a six-month period. 

Advanced Web Rankings and MySEOTool are just a couple 
of the services that can track your rankings.

socIal enGaGeMent

Since you should have social sharing enabled on all 
your posts, keep track of what blog posts are get-
ting the most social shares. If there’s a particular sub-
ject, style, or even time of day that’s having the most 
social success, use that to guide future content. As 
your blog’s audience and authority grow, social shar-
ing should grow too. Keep in mind that people don’t 
typically want to be the first ones to share content, so 
have your internal team share each post as soon as 
it’s live. This way there is a base of social shares to 
hopefully inspire more shares from your readers.
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GooGle alerts

You should be monitoring Google Alerts for hot topics 
to write about, but keep an eye out for any of your blog 
posts making the Alerts. Appearing in Google Alerts is 
a nice pat-on-the-back to show management. Hitting 
Google Alerts may not be a source of traffic, but it does 
signify that Google associates your content with that top-
ic, which could correspond to other benefits, such as 
ranking improvements. 

Goal conversIons

Tracking goal conversions is relatively easy with Google 
Analytics and other tracking programs. You’ll need to de-
termine what goals are worth tracking based on the busi-
ness objectives of your blog. Standard goals that apply to 
just about any blog include newsletter signups, white paper 
signups or downloads, and contact form submissions.

Check out this comprehensive article from Google on 
how to set up Goal Tracking in Google Analytics.

In any marketing campaign, you should be evaluating progress 
and measuring success on a consistent basis, and your com-
pany’s blog is no exception. Tracking these metrics and 
others will help you show a return on your investment, 
and refine your goals and strategy moving forward.
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customers, prospects and all the other people you want to reach.

Success requires a strong commitment to being (or 
becoming) that expert in your industry, understanding the 
needs and interests of your audiences, and ultimately 
harnessing that to produce excellent content on a daily basis.

If you’ re interested in building a leading blog in your field, but 
don’t have the time or staff to commit to it internally, SixEstate 
is here to help. We’ve helped corporations and nonprofits of 
all shapes and sizes create powerful blogs around their most 
important issues through our innovative, team-approach to 
professional blogging, called Newsblogging. Email us at 
info@sixestate.com, or check out our website to learn more.

next stePs...
Thanks for taking the time to read 12 Steps to Business Blogging 
Success. As we explored in this guide, there are major benefits for 
organizations willing to embrace blogging as a marketing channel, 
including:

1) Driving targeted traffic and prospects to your website, and 
     exposing these visitors to your organization’s expertise and
    message.

2) Influencing the discussion and establishing a dominant voice
     on the topics and issues important to your audiences and your
     business.

3) Increasing online visibility, and helping to boost search
    rankings for target keywords.

4) Providing informative content for whitepapers, 
     newsletters, and infographics.

5) Fueling your social media channels with content that’s
    meaningful, as well as branded. 

While the steps explored in this guide will provide you with the 
foundation to launch a successful blog for your business, no 
one said this would be an easy journey.

A successful blog is a platform that showcases your expertise, and 
provides interesting and helpful information that resonates with 

David Reich is co-founder and CEO of SixEstate, a 
content marketing and SEO company powered by 
professional journalists and editors. David has 
managed content and SEO campaigns for all kinds of 
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organizations, from local businesses and nonprofits to public 
companies. At SixEstate, he’s responsible for developing high-quality 
content services that propel search visibility while showcasing 
thought leadership for clients. Connect with David on Twitter, 
LinkedIn or via email. 
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